PULSE CHECKS
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End of Quarter Summary Health Hub Analytics
Challenges: 4
Beat the Flu N .
" participants (on portal) o N/A
e # of Total Participants Reached Final
Milestone: 0 N/A
Be Kind for Your Mind
e # of Total Participants Registered: 0 \_ y

participants (on portal)
e # of Total Participants Reached Final
Milestone: 0

Presentations:

Sugar Busters
e # of Attendees: 6

Screening Events:
At-home: 2 participants

Campaign Details:
e October: How to Find a PCP
¢ November: Preventative Screening Guide
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QUARTER 1 GOALS/STRATEGIES

Upcoming Events:

e Challenge - Going for Growth: 2/5 - 3/4
e Presentation - Lifestyle, Not a Diet: 1/17,12:00 - 1:00 PM

Goals/strategies:

e Blood Pressure - Goal: 3% in high-risk
o End of Q4: 4% in high-risk

Cholesterol - Goal: 5% in high-risk
o End of Q4: 7% in high-risk

Body Composition - Goal: 5% in high-risk
o End of Q4: 4% in high-risk

Portal Engagement - Goal: 60% active users
o End of Q4: 166 (53%)

Wellness Incentive - Goal: 84% Eligible
o End of Q4: 89%
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