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Snooze or Lose 6th Annual Strive Corporate Challenge
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2024 GOALS/STRATEGIES

2024 Goals & Strategies

Goal #1 HRA Completion: 30% of census
Strategies

e Home mailer

e New hire “Welcome to Strive” email & program guide
e Continued email communications and marketing

Goal #2 Challenge Participation: 20% of census participating
Strategies

e Additional reminder/encouragement emails during challenges

e Wellness committee/ambassadors in each location

Overall

Strategies

e Simplify rewards program
e On-site presence

e Monthly member spotlight

Quarter 2 Goals & Strategies

Goal #1 HRA Completion: reach 15% by end of Q2% by end of Q2
Strategies

e HRA incentive raffle highlight in May and June monthly emails

e Implementation of new-fire “Welcome to Strive” emails

e Gather and share wellness testimonials

Goal #2 Challenge Participation: reach 10% of census by end of Q2

Strategies

e Push consistent marketing prior to and during Strive Corporate Challenge; emphasize teamwork/team effort
attitude

e Emphasize challenge raffle




