PULSE CHECKS

Client: SME Quarter: 3
é Q3: 25 Q3:15 Q3:0 Q3:1 h
YTD: 34 YTD: 33 YTD: 3 YTD: 6
7 ) N 7 ) )
—1100% —{ 100% —{ 100% —{ 100%
: 80% : 80% : 80% : 80%
—+ 60% —- 60% — 60% —_ 60%
Eligible = = = =
Population: —1 40% — 40% — 40% — 40%
221 — — — —
: 20% : 20% : 20% : 20%
= =0 = +0 + <=0 + +0
Active Completed Completed Reached
\ Users HRA Well-Visit 1000 Points
J/
r —_— N\ N
Reward Point Winners Health Hub Analvtics
2 prize winners 3 It
Stacey Kennedy, Crystal
66.67% (" N
Tyler Total Points Tracked
Cory Crawford, Michael 5
Scholl 12,883
Michelle Conklin, Craig kSecor]ds ) 31907
Connop ,
. I 4 4 & At )

End of Quarter Summary

Challenges: Presentations: Other Event Details:

Cancer Awareness Challenge Health Benefits of the Great Outdoors N/A
e # of Total Participants Registered: 5 ¢ 18 attendees

o # of Total Participants Reached Final
Milestone: 4 Nutrition 101 . .
o 2 attendees Campaign Details:

N/A




Upcoming Events:
|
e Health Screenings: 10/24, 11/14, 12/
e Presentation: Relaxation Response - 11/1, 12:00 - 1:00PM
e Challenge: Maintain Don’t Gain - 11/17 - 12/29

Goals/strategies:

e HRA Completion - Goal: 50% of census
o End of Q2: 8%
o End of Q3:15%
o Strategies: HRA reminders included in each future email; optional: HRA completion
incentive

e Challenge Participation - Goal: 30% of census
o 2022: 4%
o Strategies: Continue timely challenge communications - send from Strive; remind
participants of quarterly prizes

e Screening Participation - Goal: 40% of census
o 2022: 23%
o Strategies: Screening barrier survey; assure confidentiality, cost savings, &
convenience; "How to Reduce your Medical Cost” communication pre-screening

2023 Overall Goals/Strategies:
|
Quarterly meetings with team leads/managers
Advertise wellness testimonials
Wellness ambassador(s) within each location
On-site presentations
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